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Setting the scene
At the heart of Cambridge Network is a simple but powerful principle:
collaboration between members drives growth and shared success.

In February 2024, we hosted a member workshop on 0,
making social media marketing more effective, led by b p
Dan Ince from BrandWorks Social. Among the attendees ﬂ,; >
were Kelly Barford and Summaiya Price from 1QGeo. After ' ge'g )
the session, they discussed IQGeo’s ambitions for S ins P
LinkedIn. Although the company already had an active '
presence, they wanted to take it further - posting
high-quality content more consistently and using LinkedIn
for targeted outreach to decision-makers in their core
sectors. That conversation at the Cambridge Network
event became the starting point for a collaboration that has since delivered
measurable results.

About IQGeo

IQGeo is redefining how ambitious network operators plan, design,
construct, operate and monetise their physical infrastructure. Guided by
their mission of “Building Better Networks,” IQGeo deliver Al-powered
geospatial software purpose-built for telecom and utility businesses that
enables them to create accurate, live digital twins.

|QGeo’s software transforms network data from across field and office into
operational insight; cutting design and construction costs, improving process
efficiency and enhancing safety and compliance.

With a major acquisition and investment planned for 2025, IQGeo wanted to
increase both the scale and impact of its LinkedIn activity to support their
broader marketing and business development goals.


https://www.cambridgenetwork.co.uk/

IQGeo’s LinkedlIn objectives were clear:

Build greater awareness and engagement with their target sectors via
company page content

Undertake targeted outreach with Telecommunications, Fibre and
Utility Operators

Differentiate their voice from competitors through consistent, high-
quality content

An established LinkedIn page with a healthy, relevant follower base
An engaging mix of topics, including people-focused stories, event
updates, and customer successes

Visual Consistency - Simplifying and standardising graphics to
strengthen brand recognition

Copywriting & Structure - Sharper hooks, bullet-point clarity, and
clearer calls-to-action

Audience Engagement - Encouraging greater interaction through
carousel content and CTAs

BrandWorks Social refined IQGeo’s LinkedIn strategy to elevate their social
presence, implementing content pillars to add variety with a mix of content
formats to drive engagement. BrandWorks Social also developed an
outreach strategy for IQGeo, using Sales Navigator to reach and engage
prospective companies and individuals in target sectors.

Tone & style:

To maintain an informative, conversational, and customer-centric approach
with short, punchy posts and relevant CTAs, tagging clients and industry
bodies to extend reach.

Post formats:

Graphics for blogs, testimonials and product highlights

Carousels for new hire posts, detailed insights and event coverage
Videos to bring product demo’s to life

Strong imagery used throughout to capture attention in the feed



Content pillars:
 Industry Insights: Blogs, webinars and events with tangible
takeaways

* Behind the Scenes: Employee spotlights, ‘new hires, team events and
milestones

e Case Studies & Testimonials: Customer successes and partner
certifications

* Product & Service: New product releases and solutions that address
customer needs

The partnership runs on a simple, but effective, monthly cycle:

* Review Call - Review last month's performance report, agree
priorities, and capture upcoming content (events, blogs, new hires,
etc.)

» Shared Planning - All ideas and assets logged in shared files for ease
and visibility
e Content Creation - BrandWorks Social adapts IQGeo’s “raw” content

into LinkedIn-ready posts with strong hooks, refined copy, and a mix
of visuals and carousels

e Mid-Month Check-in - A quick review to capture late-breaking
content and ensure everything's on track

e Monthly Reporting - A simple dashboard to allow the review of KPlIs,
share insights, and optimisation opportunities for continual
improvement

e Engagement & Outreach - Throughout the month, BrandWorks Social
respond to comments and engagement, interacts with relevant
organisations, and uses LinkedIn Sales Navigator for targeted
outreach to ideal prospects worldwide

In the first six months, the collaboration has delivered impressive results:

* 18% follower growth - gaining over 1,600 new followers, taking the IQGeo
Company Page past 10,000 followers

Continuation on next page



* 241,000+ organic impressions - resulting in consistent visibility to
their target audience

e 51,000+ engagements - likes, clicks, comments, and reposts
delivering a 21% engagement rate (well above industry benchmarks)

» Page visits up 17%, unique visitors up 22%, and consistently ranking
in the top three within their competitor set for follower growth, post
volume, and engagement

e Content wins - People-focused posts (new hires, team culture,
acquisition news) consistently performed best for reach and
engagement

66
"We've partnered with BrandWorks Social for the past six months and
have seen fantastic results. Dan's proactive communication, creativity,
and efficient execution has had a measurable impact on our brand
visibility and engagement.

Dan feels like a true extension of our team at IQGeo, always bringing
fresh ideas, responding quickly, and staying focused on our marketing
goals. If you're looking for a reliable, professional, results-driven social
media partner, | highly recommend BrandWorks Social."

Summaiya Price - Senior Digital Marketing Manager, IQGeo

Advice for peers with three lessons:
» Consistency builds trust - Posting regularly (and with purpose) keeps
you visible and relevant

» Variety wins - Blend people-focused stories with industry insights,
customer success, and product updates to engage different segments
of your audience

* Don't just post, connect - Pair great content with proactive outreach to
grow the right audience and deepen relationships

If you'd like to explore how BrandWorks Social could help your organisation

stand out, get noticed, and grow on LinkedIn, visit brandworkssocial.co.uk or
connect with Dan Ince on LinkedIn.



https://brandworkssocial.co.uk/
https://www.linkedin.com/in/danince/

